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美国消费（者）社会的未来：及与中国的比较 



《可持续性消费的革新》 

Macroeconomics and Political Economy of Sustainable 

Consumption 





Paradox of Our Times 



A Brief History of Consumer Society in the United States 



Demographic Dividend: Birth of the Baby Boomers 

人口的效益：战后的婴儿潮时代 



Increasing Household-Formation Rate 

增长的住户形成率 



Increasing Home-Ownership Rate 

自有住房率的增长 



Declining Savings Rate 

降低存款率 



Increasing Female Labor-Force Participation  

女性参与劳动的增长 



Rising Median Household Income 

经济学：中等家庭收入的提高 



Decreasing Income Inequality 

下降的收入不平等 



Political Consensus on Consumption-Driven Economic Growth 

消费驱动经济增长的政治共识 



Ample Supplies of Natural Resources 

丰富的自然资源补给 



Are We Now Seeing the Demise of American Consumer Society? 

我们正在目睹美国消费社会的终结吗？ 



Aging Demographic Profile 

老龄化人口概况 



Household-Formation Rate 

住户形成率 



Household-Formation Rate 

住户形成率 



Declining Home-Ownership Rate 

自有住房率的下降 



自有住房率的下降 

Declining Home-Ownership Rate 



自有住房率的下降 

Declining Home-Ownership Rate 



Decreasing Labor-Force Participation 

参与市场的劳动力下降 



Decreasing Labor-Force Participation 

参与市场的劳动力下降 

 



Slowing of GDP Growth 

GDP增长放缓 



Stagnating Median Income 

停滞的媒体收入 



Success to the Successful 

富有人群的成功 



Increasing Income Inequality 

收入不平等的加剧 



Demise of the Political Consensus on Consumption-Driven 

Economic Growth 

消费驱动经济增长的政治共识的终止 



New Resource Scarcities 

新型资源的匮乏 



Contraction of the Middle Class 

中产阶级萎缩 



Can Consumer Society Persist in the United States in the 

Absence of a Middle Class? 

缺乏了中产阶级，消费社会在美国还能维持吗？ 



Boutique Consumerism vs. Ordinary Provisioning 

精品消费主义 vs.平凡的 供应 



“Hourglass” Theory of Consumer Marketing 

消费市场的“沙漏”理论 



Toward a Post-Consumerist Future? 

通往后消费主义的未来？ 

Post-consumerism 


